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Each year, nearly 200 million Floridians 
and visitors ride every major public bus 
or rail system the Sunshine State offers. 
Plus, more than 14 million paratransit 
riders make their way around Florida 
communities using community 
transportation coordinators. 
According to the Florida Department of 
Transportation, the average trip length 
for Floridians tapping into the public 
transportation system is 5.5 miles – the 
typical distance to get to and from work 
or the local grocery store. However, 
the transportation and mobility 
opportunities that Floridians currently 
enjoy may be impacted if Amendment 
3 passes in November. 
Amendment 3 is the homestead tax 
exemption referendum that would 
increase the homestead tax exemption 
for non-school taxes to $150,000 in 
2027 and $250,000 in 2028. While 
homesteaded property owners will see 
a savings if Amendment 3 passes, the 
fact remains critical services will be 
reduced – particularly in public safety 
and other community services, such as 
public transit. Furthermore, Amendment 
3 doesn’t eliminate the cost of local 
services – it will likely shift more of the 
burden onto businesses, renters and 
other property owners while leaving 
communities to make up the differences.
The nonpartisan Revenue Estimating 
Conference, which is a panel of 

(continued on page 2) (continued on page 10)

The 2026 FPTA Marketing Awards were 
presented at the 2026 Professional 
Development Workship and Operations 
and Safety Summit in Tampa on June 10, 
2026. Over the last few years, FPTA has 
reorganized all their Awards Categories 
to make applications simpler and more 
fair to different sized transportation 
systems. As part of the reorganization, 
we altered the presentations for the 
winning FPTA Marketing Awards to be a 
part of the PDW luncheon this year. There 
were lots of intriguing and inspiring 
campaigns launched all over the state 
covering increasing ridership, supporting 
workforce development, and efforts to 
support public education and outreach.

This year’s winning campaigns were:

• Best Workforce Development
Marketing – Class 1
o “Better Together”

o Jacksonville Transportation
Authority (JTA)

• Best Workforce Development
Marketing – Class 2
o “Drive With Us”

o Space Coast Area Transit/
Brevard County BOCC

• Best Workforce Development
Marketing – Class 3
o “Driver Review Push”

o Bayway

• Best Ridership or Sales
Marketing – Class 1
o “PSTA’s Spark”

o Pinellas Suncoast Transit
Authority (PSTA)

• Best Ridership or Sales
Marketing – Class 2
o “First-Time Riders”

o Space Coast Area Transit /
Brevard County BoCC
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FPTA Past Chair Karen Deigl 
Wins Treasure Coast Communicator of the Year

Executive Director Message (cont. from page 1)
economists that projects the fiscal impacts of legislation, 
estimates that by 2031, cities and counties across Florida 
could lose $12 billion annually, if voters approve the 
measure.
In Florida, much of our funding for both fixed route and 
paratransit services come from local government. The 
chart below is from the 2025 Annual Performance Report, 
produced by the Florida Commission for the Transportation 
Disadvantaged, which shows just how much local government 
funds services provided by community transportation 

Senior Resource Association (SRA) President/CEO 
Karen Deigl was recently honored with the Florida 
Public Relations Association (FPRA) Treasure Coast 
Communicator of the Year Award for Non Profit of the 
Year, a recognition that reflects SRA’s communications 
work with Martin County Transit and other essential 
community services. The award also highlights SRA’s 
impactful, mission driven outreach across transportation, 
senior nutrition, enrichment, and volunteer engagement 
in Indian River and Martin counties, demonstrating 
how strategic storytelling can strengthen support for the 
programs that keep our communities moving forward.

Photographed left to right: George 
Stokus, Assistant County Administrator 
for the Martin County Board of County 
Commissioners; Karen Deigl, SRA 
President/CEO; and Flynn Fidgeon, 
Immediate Past President of the FPRA 

Figure 1:2025 Annual Report, Commission for the Transportation Disadvantaged

coordinators. $250 Million of the $427,568,929 million or 
58% of the total funding within the coordinated system is paid 
for by local government.
The number is just as dramatic for Florida’s fixed route services, 
as 49% of the revenue is paid for by local governments. 
Unfortunately, should Amendment 3 pass, we believe there will 
be drastic cuts to critical services such as public transportation. 
Before you vote on November 3rd, please consider the overall 
impact to local services and our industry.
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FPTA and Global-5 Earn Two Platinum 
Hermes Creative Awards for “Transit Connects Florida”

The Florida Public Transportation Association and Global-5, Inc. 
have earned top national recognition with two Platinum Hermes 
Creative Awards for the “Transit Connects Florida” Creative 
Assets and the “Transit Connects Florida” Campaign.

Platinum is the highest honor presented by the Hermes Creative 
Awards, awarded to entries that demonstrate outstanding 
creativity, strategic excellence, and impactful execution. Receiving 
two Platinum awards for a single initiative places this campaign 
among the most effective and compelling communications 
efforts in the country. 

Elevating the Voice of Transit Across Florida
“Transit Connects Florida” was developed to unify and elevate 
how public transportation is presented across the state. More 
than a marketing effort, the campaign positioned transit as 
essential infrastructure that connects people to jobs, education, 
healthcare, and opportunity.

Through bold creative, consistent messaging, and a strong 
statewide identity, the campaign helped reinforce the value of 
transit to riders, stakeholders, and decision-makers alike.

A Statewide Strategy with Local Impact
At the core of the campaign’s success was a scalable approach 
that balanced statewide consistency with local flexibility. Working 
closely with FPTA and its member agencies, Global-5 developed 
a suite of creative assets that could be customized and deployed 
across diverse markets.

This approach delivered:

•	 A unified statewide brand that strengthens recognition and 
credibility 

•	 Ready-to-use creative assets adaptable for agencies of all 
sizes 

•	 Integrated messaging across digital, social, print, and video 
platforms 

•	 A consistent narrative that supports funding, ridership, and 
public awareness goals 

The result was a campaign that not only reached audiences but 
resonated with them.

Where Creativity and Strategy Align
The dual Platinum recognition reflects the strength of both 
the creative execution and the strategic foundation behind 
the campaign. Every element, from design to messaging to 
deployment, was built with purpose, ensuring that transit 
agencies had the tools to communicate clearly, consistently, and 
effectively.

“This recognition reflects what is possible when strategy, 
creativity, and collaboration come together with a shared 
purpose,” said Bobby Olszewski, Vice President of Government 
and Community Relations at Global-5. “Transit Connects 
Florida was designed to unify the voice of transit across our 
state, while giving each community the tools to tell its own story. 
When you align messaging at both the state and local level, you 
do more than raise awareness, you build lasting support for the 
future of mobility.”

Building Momentum for the Future
As Florida continues to grow, so does the importance of clear, 
coordinated transit messaging. The success of “Transit Connects 
Florida” demonstrates the power of a unified communications 
approach, one that brings agencies together under a shared 
vision while empowering them to connect locally.

With proven results and national recognition, this campaign 
provides a model for how strategic communications can elevate 
transit, strengthen public support, and help shape the future of 
mobility in Florida.

The Hermes Creative Awards are an international competition 
that recognizes excellence in marketing, public relations, and 
creative communications across print, digital, and multimedia 
platforms. They are administered and sponsored by the 
Association of Marketing and Communication Professionals, 
a global organization of industry professionals that evaluates 
entries through peer judging.
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Collier Area Transit (CAT) Celebrates Earth Day with Try Transit Day

On Wednesday, April 22, 2026, Collier 
Area Transit (CAT) celebrated Earth Day 
with a free day of service on Collier 
County’s fixed-route buses. The event 
invited all to 
hop on board, 
discover the ease 
of public transit, 
and experience 
firsthand how 
choosing the 
bus can mean 
cleaner air, more 
movement, and 
a boost to overall 
wellbeing.

To make the 
c e l e b r a t i o n 
even greener, 
CAT teamed up 
with the Naples 
Botanical Garden 
for a special Earth Day treat. All CAT 
riders enjoyed free admission to the 
Garden simply by showing a transit smart 
card, bus pass, or the Transit app on 
their phone. It was a perfect opportunity 
to ride, relax, and reconnect with nature.

In addition to this partnership, CAT staff 
collaborated with the County’s Wellness 
Division to further promote health 
and sustainability across the county’s 
workforce. Collier County employees 
can earn up to $300 in Healthy Bucks 
annually by participating in group 
nutrition education courses, fitness 
programs, and other stress reduction 
classes. These Bucks can then be used 
for a variety of health related expenses.

As part of the Earth Day celebration, 
County staff were also offered Healthy 
Bucks for taking a trip on CAT. Employees 
who participated and completed a 

transit ride received $50 deposited into 
their Healthy Bucks account. Together, 
we promoted public transportation and 
healthy living, drawing 76 County staff 

participants in a 
strong showing 
of support for 
s u s t a i n a b l e 
commuting in 
celebration of 
Earth Day.

A d d i t i o n a l l y , 
county staff 
m e m b e r s 
from the 
Transportat ion 
M a n a g e m e n t 
D e p a r t m e n t 
(TMS), in 
which public 
transportation is 

a part of, traveled 
to CAT’s Government Center Transfer 
Station to board CAT’s new Electric Bus 
for the first time. Many of those staff 
members had never experienced a ride 

on a CAT bus before. They were excited 
to see the fun, tropical design that we 
wrapped the electric bus in, showcasing 
the beauty of nature in Collier County, 
depicting the Everglades and 10,000 
islands along Southwest Florida’s Gulf 
Coast. Taking a ride on the electric bus 
was a great way to celebrate Earth Day 
and a trip to the Botanical Garden.

CAT employees were excited to honor 
Earth Day along with the transit agency’s 
25th Anniversary this year. For 25 years, 
CAT has remained committed to eco-
friendly transit, and adding the electric 
bus to the fleet expands this mission and 
helps preserve the beauty of the county 
that we live and work in. 
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SFRTA Introduces Suicide Prevention Program In Collaboration 
With Henderson Behavioral Health

The South Florida Regional Transportation 
Authority (SFRTA) has announced a new 
partnership with Henderson Behavioral 
Health to implement a comprehensive 
suicide prevention initiative aimed at 
reducing incidents related to railroad 
trespassing across South Florida.

“This partnership reflects our unwavering 
commitment to safety and to the well-
being of the communities we serve,” 
said Palm Beach County Vice Mayor 
Marci Woodward, SFRTA Chair. “Every 
life lost on our rail corridor is one too 
many. By working alongside Henderson 
Behavioral Health, we are taking a 
proactive, human-centered approach 
focused not only on prevention, but 
on providing hope, awareness, and 
intervention where it is needed.”

Supported by a $56,500 grant from 
the Federal Railroad Administration 

(FRA), the program will combine 
targeted public education campaigns 
with specialized training for SFRTA 
employees, contractors, and regional 
partners. The initiative is designed to 
raise awareness about the dangers of 
railroad trespassing, identify warning 
signs of individuals in crisis, and equip 
frontline personnel with the tools to 
respond effectively and compassionately.

“For more than 70 years, Henderson 
Behavioral Health has worked to meet 
people where they are and remove 
barriers to care,” said Dr. Steven Ronik, 
CEO of Henderson Behavioral Health. 
“This important partnership with Tri-
Rail allows us to bring awareness about 
services that are available to people 
who are struggling or navigating difficult 
times. It’s okay not to be okay – you don’t 
have to go through it alone.  Support is 
here, and help is available.” 

According to FRA data, Florida ranked 
second in the nation for railroad 
trespassing casualties in 2025, reporting 
65 fatalities and 70 injuries. Within the 
South Florida Rail Corridor, shared by 
Tri-Rail, Amtrak, and CSXT, there were 
12 trespasser strikes in 2025, nine of 
which resulted in fatalities. The trend 
has continued into 2026, with Tri-Rail 
reporting 13 trespasser incidents to date, 
nine of which were fatal.

“Our goal is not only to prevent tragedies 
but to foster a culture of awareness and 
care,” added Vice Mayor Woodward. 
“This program is about saving lives 
through education, compassion, and 
meaningful partnerships.”

SFRTA encourages the public to respect 
railroad boundaries and to seek help 
for themselves or others who may be 
in distress. More information about this 
effort will be made available on www.
tri-rail.com and Tri-Rail social media 
channels.

About SFRTA
The South Florida Regional Transportation 
Authority (SFRTA) is a public transportation 
agency responsible for providing and 
enhancing regional transit services 
across South Florida. The agency aims 
to improve mobility, reduce traffic 
congestion, and promote sustainable 
transportation options in one of the 
nation's fastest-growing urban areas. 
SFRTA works in collaboration with local 
governments and other transportation 
agencies to expand services, improve 
infrastructure, and ensure safe, reliable, 
and efficient transit for commuters.

About Henderson Behavioral Health

Henderson Behavioral Health (HBH) is 
one of the oldest and largest community-
based not-for-profit behavioral 
healthcare system in South Florida. Since 
1953, HBH has helped hundreds of 
thousands of children, adults and families. 
HBH’s mission is to serve as the premier 
provider of accessible, cost effective, and 
quality behavioral healthcare services to 
the people of South Florida in order to 
promote their mental health and well-
being. HBH maintains the highest level of 
CARF (Commission on the Accreditation 
of Rehabilitation Facilities) accreditation 
and has done so continuously for thirty 
years. For more information visit www.
hendersonbh.org.

STOP SUICIDE! CALL 988

If you or someone you know is struggling 
with mental health, you’re not alone.

Reach out. Listen. Get help.

ARE
YOU
OKAY?
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People’s Transit specializes in providing unparalleled Ground Transportation and Paratransit Services. 
We provide an exceptional experience with clean vehicles, and safe, courteous drivers. We focus on a 

safe, comfortable experience for each client or passenger. 
 

People’s Transit provides Transit and Non-Emergency Medical Transportation for the communities of 
Atlanta GA, Detroit MI, Houston TX, Indianapolis IN, Milwaukee WI and Palm Beach County FL.        

We were Detroit Department of Transportation's “Number 1” On-Time Paratransit Provider! 
 

People’s Transit will evaluate your transportation needs and design the most 
appropriate and economical program to transport your clients, employees or passengers. 
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Building Tomorrow’s Transit on a 25‑Year Legacy
In June, 247 transit professionals from 
104 organizations gathered in Tampa 
at the USF Embassy Suites for the 
2026 FPTA/FDOT/CUTR Professional 
Development Workshop & Transit Safety 
and Operations Summit. This one-of-
a-kind workshop was held June 8−10 
in partnership with the Florida Public 
Transportation Association (FPTA), Florida 
Department of Transportation (FDOT), 
and the Center for Urban Transportation 
Research (CUTR).

This statewide, one-stop workshop 
offered a professional development 
opportunity for Florida's public 
transportation supervisors, front-line 
employees, and other key staff in 
operations, maintenance, planning, 
and administration. Participants learned 
from industry experts, received updates 
on current research, and connected with 
peers from across the state. Workshop 
attendees participated in educational 
training classes and general discussions 
that stimulated new ideas and explored 
creative approaches to problem solving 

and strategic 
planning.

A total of 82 
speakers presented 
topics related to 
transit planning, 
o p e r a t i o n s , 
m a i n t e n a n c e , 
safety, and security. 
Additional sessions 
addressed drug 
and alcohol 
testing programs, 
transit asset 
m a n a g e m e n t , 
transit maintenance, 
public involvement, performance data, 
artificial intelligence, bus collisions, and 
fare free transit.

This year, the Workshop celebrated its 
25th anniversary, marking a quarter 
century of bringing transit professionals 
together to learn, connect, and grow. 
Transit has evolved dramatically during 
that time through technology, policy, and 

regulatory requirements, but 
its core purpose remains 
unchanged: developing 
k n o w l e d g e a b l e 
professionals who help 
keep Florida communities 
connected.

What has not changed 
is why transit matters. 
Transit is access. It's the 
single parent getting to 
work on time. The student 
reaching campus. The 
senior maintaining their 
independence. Every 

improvement made to a system, no 
matter how technical or incremental it 
may seem, has a human being on the 
other end of it. CUTR’s partnership with 
FDOT and FPTA will continue to cultivate 
talent, strengthen leadership, and drive 
the innovation transit needs for the next 
25 years and beyond.

Thank you to everyone who attended, 
presented, or facilitated a session. Save 
the date for the 2027 FPTA/FDOT/CUTR 
Professional Development Workshop & 
Transit Safety and Operations Summit – 
June 7-9, 2027.
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Bayway is helping residents and visitors 
discover more of Bay County this summer 
through the launch of its new Bayway 
Discovery Guide, a passport-style 
initiative designed to connect community 
members with local restaurants and 
family-friendly attractions along transit 
routes.

The initiative was developed to create 
a more engaging rider experience 
while showcasing the convenience and 
accessibility of public transportation. 
The guide features destinations across 
a variety of categories, including local 
restaurants, coffee shops, sweet treats, 
family fun, and outdoor activities. 
Participants can pick up a guide onboard 
any Bayway bus, easily track their visits, 
and submit completed passports at the 
end of the summer for a chance to win a 
$50 Visa gift card. 

“We wanted to create an initiative that 
encourages both residents and visitors to 
experience more of what Bay County has 

All Aboard for Summer Exploration with 
Bayway’s Discovery Guide

to offer,” said Lamar 
Hobbs, Bayway's 
Transit Program 
Administrator. “The 
Discovery Guide adds 
a fun, interactive layer 
to the rider experience, 
helping them engage 
more intentionally with 
local destinations and 
see new value in their 
everyday trips.”

Beyond encouraging 
summer exploration, 
this initiative also 
aims to familiarize 
riders with Bayway's 
network and demonstrate how public 
transportation can connect people with 
places they are interested in visiting. 
By highlighting destinations that are 
easily accessible through public transit, 
the initiative encourages residents and 
visitors to consider Bayway as part of 
their everyday travel options.

As Bayway continues to develop 
community-focused programming, 
initiatives like the Bayway Discovery Guide 
offer a model for how transit agencies 
can creatively promote ridership, support 
local businesses, and increase awareness 
of alternative transportation options. 

For more information on Bayway, please 
visit www.baywaytransit.org.

This June, FPTA held the 10th Transit 
Leadership Program. In this tenth 
year, the program has graduated over 
one hundred-fifty Transit Leadership 
professionals from thirty-seven Transit 
agencies across the state of Florida.  

Program participants complete an 
application process to be selected 
by the FPTA Board Leadership 
Development Committee to attend the 
class.  The application 
process includes a 
recommendation letter by 
participant’s supervisors 
and other important 
information the committee 
reviews to make their 
selection.

This year’s class of 
sixteen professionals 
engaged in conversations 
together to learn skills 
like self-management, 
influence, relationship 
building, communication 
tendencies, agility, and 
conflict resolution during 
the three and one-half 
days of the course.  This 
year’s class also heard 
from Dr Teresa Johnson 

from Palm Tran (class of 2024), Heidi 
Maddox from Charlotte County Transit 
(class of 2025) and Chris Stephenson 
from Indian River Transit (class of 
2017) who spoke about resilience, 
perseverance, managing up and the 
power of relationships.

At the conclusion of the course, the 
participants presented their personal 
action plans and received their 

FPTA Holds 10th Transit Leadership Program

graduation certificates. This class will be 
celebrated in the upcoming FPTA Annual 
Conference and will be joined by all past 
alumni in a special event.

Congratulations to this year’s graduates!
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--  Business Member Corner  --

Next-Gen Transit: Votran’s Innovative Model
For Multimodal Partnership

Volusia County Transit Services (known 
as Votran) has partnered with RATP 
Dev, Spare, and Uber Transit to provide 
stress-free, flexible transportation for 
the more than half-million residents of 
Volusia County, Florida. 

The VoTran On Demand app, 
powered by Spare, now serves as 
the hub for all demand-responsive 
transportation in the county, including 
Votran’s Transportation Disadvantaged 
program and microtransit rides with 
VoRide. Riders can now access these 
services and other options conveniently 
in one place. 

By integrating traditional services 
like fixed routes and paratransit with 
on-demand options, the county can 
expand its offerings, improve efficiency, 
and provide a more flexible experience 
for its riders. 

How Uber Transit supports the 
system
Votran employs a mixed-fleet public 
transit model that combines dedicated 
vehicles and Uber’s extensive non-
dedicated driver network. This 
approach enables Votran to: 

•	 Improve reliability: Having 
additional available drivers supports 
stronger on-time performance.

•	 Offer flexibility: Riders can now 
request same-day trips, eliminating the 
need to plan days in advance.

•	 Reduce costs: A mixed fleet that 
includes Uber allows RATP Dev to 
operate more efficiently in low-density 
areas, cutting the high costs of running 
larger dedicated vehicles when they 
aren’t needed. 

Why it works
Ensuring reliable, uniform 
service across a region as 
expansive as Volusia County 
(1,100+ square miles of land 
area, including the cities of 
Deltona and Daytona Beach; 
smaller towns along lakes, 
rivers, and the Atlantic Ocean; 
and more) would present a 
significant challenge for any 
transit provider.

While traditional fixed-
route buses are effective for 
high-density corridors, they 
can struggle to efficiently 
serve scattered suburban 
neighborhoods or coastal 
areas. In those regions, where 
stops are far apart and travel 

patterns can be unpredictable, 

a partnership with Uber is ideal. By 
harnessing on-demand technology, 
Votran can bridge these gaps, offering a 
flexible and rider-centric solution where 
rigid schedules aren’t as practical. 

Traveling smart
The VoTran On Demand app is 
designed to find the best way to get a 
rider to their destination. In designated 
on-demand zones like Ponce Inlet, for 
example, people can use the app to 
request an Uber ride for local travel. 
For destinations outside the zone, the 
app automatically connects riders to 
the most suitable fixed bus route to 
complete their journey. 

Designing a multimodal ecosystem 
requires rethinking how different 
services work together. For transit 
planners looking to modernize their 
networks, the Votran model provides a 
blueprint for balancing efficiency with 
coverage.



10

LYNX Marks 23rd Public Service Bus Unveiling at Orlando City Hall 
The Central Florida Regional 
Transportation Authority (LYNX) unveiled 
its 2026-27 Public Service Bus during a 
ceremony held May 26 at Orlando City 
Hall Plaza in downtown Orlando. The 
annual initiative provides free exterior 
bus advertising to eight nonprofit 
organizations serving Orange, Osceola 
and Seminole counties.  

Now in its 23rd year, the Public Service 
Bus program gives smaller nonprofits an 
opportunity to expand awareness across 
the region through yearlong exposure on 
a 40-foot LYNX bus traveling throughout 
the service area. This year’s group of 
winners join more than 200 nonprofit 
organizations that have been featured 
through the program. 
Selected organizations must 
maintain 501(c)(3) status 
and operate with annual 
budgets under $1.5 million. 
This year’s theme, “Together 
for a Better World”, reflects 
the campaign’s mission to 
help organizations connect 

with potential volunteers, donors and 
individuals in need.  

The event featured remarks from LYNX 
Chief Executive Officer Tiffany Homler 
Hawkins and Orlando Mayor and LYNX 
Chair Buddy Dyer, who recognized the 
work local nonprofits perform every day 
across Central Florida. Orlando City 
Commissioner Shan Rose, representing 
District 5, also attended the unveiling 
and joined community leaders, nonprofit 
representatives and guests gathered at the 
plaza for the celebration.

Following the remarks, attendees 
observed the unveiling of the covered bus, 
which displayed the logos of the eight 

LYNX Chief Executive Officer Tiffany 
Homler Hawkins, Orlando Mayor 
and LYNX Chair Buddy Dyer, Orlando 
City Commissioner Shan Rose and 
representatives from the eight winning 
nonprofit organizations selected for the 
2026-27 Public Service Bus.

•	 Best Ridership or Sales 		
	 Marketing – Class 3
	 o	 Flex Zones 1 & 2

	 o	 Bayway

•	 Best Educational Initiative 	
	 Marketing – Class 1
	 o	 PSTA’s Table Book

	 o	 Pinellas Suncoast Transit 	
		  Authority (PSTA)

FPTA Marketing Awards (cont. from page 1)

selected organizations. Representatives 
from each nonprofit posed for group 
photos alongside the vehicle and received 
framed images commemorating their 
participation in the program. Winners can 
also stage the bus at a future event of their 
choice within a year of the unveiling date.

Organizations featured on the 2026-
27 Public Service Bus include Center for 
Change, Chance 2 Dance, Children’s 
Safety Village of Central Florida, Edible 
Education Experience doing business 
as The Kitchen House, First Nature 
Foundation, Glorious Hands Inc., Loving 
Hearts & Praying Hands and Victoria 
Helping Veterans Inc.  

•	 Best Educational Initiative 	
	 Marketing – Class 2
	 o	 321Transit App

	 o	 Space Coast Area Transit / 		
Brevard County BoCC

•	 Best Educational Initiative 		
Marketing – Class 3
	 o	 Music on the Move

	 o	 Bayway

FPTA/FTAFC 2026 Scholarship Recipient!
Congratulations to Chinonso Job Okorie

The Florida Public 
Transpor ta t ion 
Association (FPTA) 
and the Florida 
Transit Association 
F i n a n c e 
C o r p o r a t i o n 
(FTAFC) have 
awarded our 
2026 scholarship 
to Chinonso 
Job Okorie. 
The scholarship 
was created to 

provide $5,000.00 to an individual 
who is interested in a career in public 
transportation in hopes to increase those 
interested in transit as a career. Our 2026 
recipient is Chinonso Job Okorie, who 
is a student at the FAMU-FSU College 
of Engineering, studying Industrial 
Engineering.

Mr. Okorie is sponsored by the Jacksonville 
Transportation Authority and has been 
actively engaged with the Fare Capping 
Research Lab, a collaborative initiative 
with the University of North Florida and 
FAMU. From when the project kicked off 

in Fall 2024, he contributed significantly 
as a graduate student researcher under 
the supervision of his research advisor 
Dr. Yanshuo Sun. He also demonstrated 
strong technical capability and deep 
commitment to advancing data-driven 
solutions in public transportation.

As he continues to pursue his career 
goals, he states that he is interested in 
pursuing a career in the Planning and 
Design segment of public transportation, 
where transit agencies determine which 
routes serve communities, how transit 
networks expand, and what service levels 
reach different neighborhoods. 

Congratulations to Chinonso Job Okorie!
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Broward County Transit Advances TransitFORWARD 2040 
Through Countywide Community Engagement

Broward County Transit (BCT) has 
reached an important milestone in the 
development of its TransitFORWARD 
2040 Vision Plan, successfully completing 
a countywide public engagement effort 
designed to help shape the future of 
mobility in one of Florida's fastest-growing 
regions.

Over the course of April and May 2026, 
BCT hosted 10 public engagement 
meetings throughout Broward County, 
including nine in-person sessions and one 
virtual meeting. More than 250 residents, 
elected officials, community stakeholders, 
and transportation partners participated 
in discussions focused on the future of 
public transportation and mobility options 
across the county.

The outreach effort was conducted 
in partnership with Broward County 
Commissioners representing all nine 
districts and included collaboration with 
municipalities, the Florida Department of 
Transportation (FDOT), and the Broward 
Metropolitan Planning Organization 
(MPO). Additional community 
engagement activities, including pop-up 
events and targeted outreach initiatives, 
will continue as the Vision Plan advances.

TransitFORWARD 2040 serves as 
Broward County's long-range strategy 
for enhancing transit service, improving 
regional connectivity, and expanding 
access to opportunity. The plan 
includes recommendations to introduce 
approximately 20 new microtransit zones, 
increase service frequency, extend service 
hours, improve rider amenities, and 
address transit deserts throughout the 
county.

Supported by an estimated $1.4 billion 
investment, the Vision Plan is projected to 
increase transit ridership by as much as 68 
percent by 2040 while improving access 
to employment centers, educational 
institutions, healthcare facilities, and 
other key destinations.

Throughout the engagement process, 

residents provided valuable 
feedback on topics including 
service reliability, first- and last-

mile connectivity, airport and coastal 
access, safety, premium transit corridors, 
and emerging mobility technologies. 
Complementing the in-person meetings, 
the outreach campaign generated 

more than 4 million digital impressions 
and over 14,000 online engagements, 
demonstrating strong community interest 
in the future of transit in Broward County.

"The completion of 
these community 
m e e t i n g s 
represents far 
more than 
a series of 
presentations," 
said Coree Cuff 
Lonergan, CEO 
and General 
Manager of 
Broward County 

Transit. "This outreach effort created an 
opportunity for meaningful dialogue with 
the communities we serve. The feedback 
we received will help guide how we 
continue building a transit system that 
reflects the evolving needs of Broward 
County residents and visitors."

TransitFORWARD 2040 complements 
Broward County's broader transportation 
vision and works alongside PREMO 
(Premium Mobility Plan), the county's $5.2 

billion mobility investment strategy 
currently advancing major transit 
corridors and regional connectivity 
projects throughout Broward 
County.

As TransitFORWARD 2040 moves 
toward consideration by the 
Broward County Board of County 
Commissioners, BCT will continue 
working with local, regional, state, 
and federal partners to identify 
funding opportunities and advance 
implementation strategies that 
support the county's long-term 
mobility goals.

Residents can continue learning 
more about the Vision Plan by visiting 
Broward.org/BCT/TransitFORWARD

About Broward County Transit
Broward County Transit (BCT) provides 
fixed route, express, community shuttle, 
and paratransit services, serving a 410 
square mile area. The fixed-route buses 
travel between Broward, Miami & Palm 
Beach counties every day of the week, 
including holidays. For more information 
about BCT or for help planning your trip, 
visit our website and Facebook page, or 
call customer service seven days a week 
at 954-357-8400 or TTY 954-357-
8302. We Connect You to Life! A Service 
of the Broward County Board of County 
Commissioners
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FIRST CLASS
P. O. Box 10168
Tallahassee, FL 32302

2026 FPTA 2026 FPTA 
Annual ConferenceAnnual Conference

For more information visit:
 https://conference.floridatransit.org

EARLY (Before Sept. 12)
Full Conference
FPTA Member - $325
Non-Member - $425
Student - $100

Single Day Pass
FPTA Member - $175
Non-Member - $275

REGULAR (After Sept. 11)
Full Conference
FPTA Member - $425
Non-Member - $525
Student - $100

Single Day Pass before Sept. 12
FPTA Member - $275
Non-Member - $375

Register and join transit professionals from across Florida 
at the Rosen Centre in Orlando, October 25-27, 2026.

Early pricing runs through September 11. 
Regular pricing applies after that date, including on-site registration.


